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FMG INTERNATIONAL ENTRY TERMS AND CONDITIONS

By registering for an FMG International show, you confirm that you have read and agree to
these Entry Terms and Conditions.

Acknowledgment and Assumption of Risk

Participation in a fithess competition carries inherent risks, including injury, illness and, in
rare cases, death. These risks may arise from your actions, the actions of others or
circumstances beyond FMG International’s control. You acknowledge and accept these risks
by participating.

Disclosure of Physical Condition

You must provide relevant health and fithess information before and during the competition.
You must not compete with a serious injury, infection, contagious illness or other condition
that poses arisk to you or others. You must promptly inform FMG International if your
condition changes.

Code of Conduct
Competitors must follow FMG International rules and instructions and treat officials, judges,

staff, fellow competitors and audience members respectfully. The following conduct is
required:

e Noverbal abuse, bullying, deliberate distractions or provocations.

e Show sportsmanship, including respect for other competitors in victory and defeat.

e Do not arrive intoxicated, consume alcohol or use illegal substances at the competition.

e Respectthe dignity of others, regardless of gender, ability, cultural background or religion.

A breach of this Code of Conduct may result in removal from the event or a ban from future
FMG International events.

Waiver and Release

To the extent permitted by applicable law, you release FMG International and its successors
and associates from claims arising from your participation, including claims relating to injury,
illness, death, property damage or theft. Nothing in these terms excludes rights that cannot
lawfully be excluded.



Medical Treatment

You consent to necessary first aid or medical attention during the event. To the extent
permitted by applicable law, you release FMG International and its successors and
associates from claims relating to first aid or medical services provided during the
competition.

Official Tanning Services

All competitors must use the FMG official tanning service as a condition of entry.

Category Changes

Choose your category carefully. Categories cannot be changed after registration closes.
Height and age categories may be merged if there are insufficient competitors.

Withdrawals and Refunds

To withdraw, you must notify FMG International in writing before registration closes, normally
one week before the event. Eligible withdrawals will be refunded within 14 days of receipt of
the notice, less a $50 administration fee. Registration fees are non-refundable after
registration closes, except where required by applicable law.

Event Changes

If an event is postponed or cancelled, FMG International will notify registered competitors of
the available options, in accordance with applicable law.

Pro Prize Money

Prize money is awarded to the first-place winner of a Pro category when at least three
competitors compete in that category. The amount is determined by the individual show
promoter. Prize money will be paid within seven days after the show.

Photography and Videography

By participating in an FMG International event, you consent to FMG International and
authorised media photographing, filming and recording your name, image, likeness, voice
and performance. FMG International may use, edit, reproduce, publish and distribute this
material in connection with its events, programs and promotion, including on websites, social
media, YouTube, television, streaming services, documentaries and reality television
programs, without further approval or payment. Professional photography and filming at the
event require a valid FMG Media Pass.

Sponsor Communications

By registering for an FMG International show, you agree to FMG International supplying your
email address and mobile number to its Gold and Naming Rights sponsors. You may opt out
of sponsor marketing communications using the method provided in those communications.



